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Disclaimer

The information provided in this discussion is for informational 
purposes only, and does not constitute legal advice. ChangeLab
Solutions does not enter into attorney-client relationships.

ChangeLab Solutions is a non-partisan, nonprofit organization that 
educates and informs the public through objective, non-partisan 
analysis, study, and/or research. The primary purpose of this 
discussion is to address legal and/or policy options to improve 
public health. There is no intent to reflect a view on specific 
legislation.
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§ What is food marketing and why is it a 

concern in schools? 

§ What is the Final Rule?

§ What else can schools do? 

§ Resources

§ Questions?

Agenda



What is food 
marketing?
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Marketing to Children

• $1.8 billion spent on marketing to 
children and youth
– $149 million spent on in-school marketing

• Disproportionately targets Latino and 
African American youth



The problem
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USDA Final Rule



Food and Beverage 
Marketing Requirements

• Must meet Smart Snacks standards 
to be marketed on school campus

Smart Snacks standards 

School campus

School day



Exceptions

• Educational tools 

• Personal opinions, 
expressions, products

• Permanent fixtures  



What can schools do?

• USDA rule provides minimum standard 

• Districts are free to go above and beyond

• Filling in the details will likely be where 
schools need the most help from a policy 
perspective



What else can schools do?



Campaign for a Commercial-Free Childhood

Earn an A, 
Get a free 

Happy 
Meal!

Pizza Hut 
school 
lunch 

program 
Hawaii

Defining Marketing Broadly
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Brand Marketing
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Look-alike snacks 



Resources



www.changelabsolutions.org

Thank you!
Sabrina Adler, JD

sadler@changelabsolutions.org

Follow us on Twitter!
@ChangeLabWorks
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